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free, she'd give it a try.

From the get-go, the partners
realized they were doing more than
public relations for their target retail
clients and the messages they
devised. Special events, direct
access marketing, community out-
reach, public affairs, public relations
and promotions became Aigner
Associates staples.

The principals’ division of duties -

followed along the lines of their
individual strengths,

Prensky is responsible for the PR
side of the business and for manag-
ing the business itself as well as the
staff of eight. She's the worrier,
Aigner does the events, the partner-
ships and the business develop-
ment. She’s always glass-half-full. «

Their collective nose for news has
provided the instinct for finding the
client, the story and the upcoming
trends, and their connections to the
media help get their phone calls
answered. Of course, what they do
next has ensured their continued
success,

“We tend to do a lot more than
the client asks for,” Aigner says.
“We always say our clients usually
hire us for the PR and but then
keep us for the ‘everything else.’ ”

“Sometimes we're hired to do

+ straightforward public relations,”
Prensky says, “and before you
know it, we're doing the media
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she said, ‘Oh, I rented it out.”

Aigner: “Again, I'm only
human.” i

So you get the gist of the pat-
ter you'll be hearing when their
new radio show, Boomer Broads
With Attitude, is back on the air-
waves after a positive test run on
WBIX. Realizing that no one is
speaking to the largest, wealthi-
est demographic in history —
boomer women ~ the business

training, we're creating promotions,
we just sense that even though the
client wants us for one thing, they
can truly benefit from other help.”

Like their early success with
Charles Square, a 10-year client,
many of Aigner Associates’ other
clients represent longtime relation-
ships and a multitude of marketing
services. g

Five years into their partnership,
they took on New. England
Development, and their work, such
as the grand openings of the
Emerald Square Mall and
CambridgeSide Galleria, had the
media dubbing them the “Mall
Queens.”

When Simon Property Group
took over, the mall relationships
continued for several years,

Today, clients include Shaw’s
Supermarkets, The Pinehills, iParty.
Stores, Panera Bread, myenergys-
tar.com, Wilder Companies and
Mount Auburn Hospital.

How the hospital became a client
is, as Prensky says, “a classic Anne-
Marie story.” In the emergency
room prior to shoulder surgery,
Aigner was so impressed with
Mount Auburn's service that she
thought somebody should be
telling the hospital’s story. She
called the then-new CEO, explained
where she was and what she was
thinking, and set a date to meet.
The day of that meeting, however,

partners have their sights set on
a second business that they
expect will include broadcast,
print and new media, The show
will begin airing again in August
on Internet radio network
VoiceAmerica.

Of course, they’re still gung-
ho on continuing with Aigner
Associates.

“The business is solid,”
Prensky says. “In the old days I
was worried, but I haven’t said,

Aigner was back in the ER, this
time with two broken legs.

“So I'make the call,” Aigner
relates, “and say, I'm downstairs
again and can’t make the meeting,
but you still need PR.”

Even the principals’ one-year
split eight years into the business is
turned into an amusing anecdote.
WEEI had called Prensky when it
became all-sports and asked if she’d
doa sports talk radio show.

Prensky: “I went to Anne-Marie
and I presented the situation and [
said, ‘Our friendship is very impor-
tant to me.”

Aigner: “As her best friend I said,
‘Take it, Janet." I knew she'd regret
it later if she passed it up.”

Prensky: “But as my business
partner, it turned out she really did-
n't mean it.”

Aigner: “She broke my heart.”

Prensky: “We didn’t speak for a
year.”

Aigner: “I'm only human.”

Prensky: “When my year was up,
I called her up and said, ‘Well, are
you talking to me? Do you want to
work together again?’ She took her
time responding; although I think
she was happy I called...”

Aigner: “I was very happy.”

Prensky: “...and she said, ‘Of
course,” She had boarded up my
office. I'm not kidding. I came back
and said, ‘Where’s my office?’ and
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‘Tomorrow’s the day, shut the
doors,’ for 15 years now.”

“And we're continuing to have
fun,” Aigner says. “As someone
who has done it both ways, the
business was fine when I was
alone that one year, but I just
didn’t enjoy it as much. If you're
starting a business, try to find a
partner, someone to laugh with.
And, then, don’t give up - ever -
because it's the only way you
stay in business.”



